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It is with great pleasure that | present to you the Brand Manual of our new brand
‘WorldHockey’. A brand that our organisation needs for the optimal promotion
of our favourite sport internationally. A brand that symbolises the values we have
linked to our sport for 80 years: skill, excitement, dynamism, emotion, fair play,
accessibility and worldwide popularity.

WorldHockey, the promotional brand of our sport, will be used in conjunction
with our 'corporate brand' FIH, which represents the reliable organisation behind
WorldHockey.

It is vital to the successful promotion of hockey worldwide that the identity of
WorldHockey appears everywhere in a consistent and high-quality way. Only
then can a striking, recognisable identity come into effect, which is always the
necessary basis for a strong and successful brand.

That's why we created this Brand Manual with the do's and don'ts of the
WorldHockey identity. | trust that everybody will respect these rules so that
hockey will continue its growth and success all over the world!

Els van Breda Vriesman,
FIH President

The whole WorldHockey experience comes to life with the logo, the green duotone photography
and the outline version of the logo.




WorldHockey’s communication
objectives

Why WorldHockey?

For quite some time now, the most important part of FIH’s mission has been:
‘To encourage, promote and develop hockey globally’. WorldHockey was developed
as a brand to facilitate this objective.

In a world where an increasing number of activities compete for the attention and
preference of our target audience, a symbol that appeals to (in particular younger)
people can be of great help to enhance the successful development of hockey
in the world. While the FIH identity is perfectly capable of communicating the
reliability of the organisation behind the sport, another identity is required to
represent the values of international hockey: skill, speed, excitement, agility,
emotion, global popularity, accessibility, fair play and ‘Olympic’. The WorldHockey
brand identity was developed to be omnipresent, to create an attractive and,

if consistently used, recognisable image for our sport.

If you have any questions about the WorldHockey identity or this manual,
do not hesitate to contact FIH Marketing & Communications Department,
tel. +32.2.219.45.37 or e-mail: comm@FIHockey.org




The WorldHockey logo

is always placed on a
white background. If the
background is not white
the logo is placed in a
white rectangle of a fixed
size that is part of the logo.

The part of the logo that
links ‘World’ to ‘Hockey’
is the ‘visual device’,
which will also be used
stand-alone as the icon
of WorldHockey.




60% black
60% black 100% black

Black and white versions / /

of the logo and device
(always on white). AN
100% black

N.B.: The black and white
version should only be
used when colour printing
is not possible.

This logo is available only

for the promotion of the
WorldHockey website. O rg
WorldHockeyorg

The compact version of the

Worid World
WorldHockey logo may be
used in exceptional, cases [mcm [W
when dimensions require a
small logo.




> Logo and device variations (for exceptional use)

The outline version of the
WorldHockey logo is to be
used only as an illustrative
element in combination
with photography and
always in combination with
the regular WorldHockey
logo (see also page 11).




The WorldHockey logo is
not to be positioned on a
coloured background.

The white background of
the logo should never have
an outline.

Never mix the
corporate colours.

The corporate colours for
the WorldHockey logo and
device are defined as red
(pms 485) and blue (pms
294).

The percentage of the
black and white version
should always be 60%
black for World and
100% black for Hockey.

The logos of WorldHockey
may never be reconstructed
or resedigned!




> Logo and device ‘don’ts’

The outline of the
logo must be white.

In this example, the outline
is too thick. The outline has
a fixed thickness.

The inside of the
outline version must
be transparent.




a. On printed items the
logo is placed either
‘top right’ or ‘bottom
right’ The logo should
never cross the middle
of the page.

The distance from

the edge is related to
the height of the white
background of the
logo indicated by ‘a’.
Soa=b=c.

. If used in a dominant
way, the logo will be
centered (a = b). The
position from the top and
bottom of the page may
vary. Minimum distance
from the top (c) or
bottom (d) equals the
distance from the
left/right.

Use of logo

For the use of the logo a main division has been made between:
1. Printed items (brochures, reports, etc.)
2. Signage

1. Printed items

-* WorddHockey -~ World Hockey
World Hockey




Use of logo

2. Signage

a. On a signage board with a
photo (see also page 25 mum
‘Corporate photography’)
or colour as a background
the logo should use bleed
and be positioned at the
top left or top right.

The logo should never
cross the middle of the

page.

b. When used in a
dominant way, the logo

should be positioned
centered horizontally. W
Vertically, the logo will

be centered slightly
above the middle.




Use of logo variations

For perimeter boards the
logo needs to be as large
as possible in order to
create maximum exposure.
Therefore, the white

rectangle is not in the mu
official size.
lorg

The compact version of the
WorldHockey logo may be
used in exceptional cases.

World




The outline version of the
WorldHockey logo should
only be used in combi-
nation with either full-colour
images or duotone green
images (see Corporate
photography). Furthermore,
if the outline version of the
WorldHockey logo is used
in an image, the regular
WorldHockey logo should
also appear (see also

page 5).

The size ratio between
the regular logo and the
outline version should be
at least 1:2.

The outline version of the
WordHockey logo should
be considered an additional
illustrative element.
Therefore, the outline logo
may be cut off, but this may
only be done from the
bottom. When it is cut off,
the whole word
‘WorldHockey’ should
remain legible from left

to right!

> Use of logo variations

11




The WorldHockey logo
should not be positioned in
the middle of an image or
at an angle.

The outline version of the

WorldHockey logo should
never be cut off at the top
left- or right-hand side.

Logo and device
should never be used
on the same surface.

The device should never be
positioned at an angle.




The main rules for using the
WorldHockey logo and
device on clothing and other
(merchandising) items are:

* Logo and device
should never be used
on the same surface.
For example, if the logo is
placed on the front of a
shirt, the device may be
used on the back or sleeve
but not on the front.

* The size of the logo/
device should be in
proportion to the
dimensions of the item.

* Always look for the
most logical position
to place the logo/
device on any item.

* The item on which the
logo/device is placed
should be relevant to
hockey.

If the device is placed on
the front of a shirt, the logo
may be used on the back
of the shirt.

Clothing and merchandising




Clothing and merchandising




Clothing and
merchandising ‘don’ts’

The device in this example
is too large.

Logo and device should
never be used on the same
surface.




These items are not
relevant to WorldHockey.

Clothing and merchandising ‘don’ts’




Corporate colours

pms 485
cmyk 0/100/91/0
rgb 237/28/46

Red for impact

pms 294
cmyk 100/56/0/18.5
rgb 0/90/155

Blue for quality

white
White for contrast cmyk  0/0/0/0
rgb 255/255/255
Supporting colours:
Green for corporate pms 347

cmyk 100/0/79/9
rgb 0/163/72

visuals and as
background colour

pms 349
cmyk 100/0/83/47
rgb 0/108/58

Note: The colour samples shown on this page are only examples!
The official PMS samples should be used for instructions to printers
and producers.




Akzidenz Grotesk
Berthold Regular

Akzidenz Grotesk
Berthold SemiBold

Akzidenz Grotesk
Berthold Bold

Alternative typefaces in
order of preference

Alternative 1
Arial

Alternative 2
Geneva

Alternative 3
Helvetica

The Akzidenz Grotesk Berthold will be used as the official
typeface for WorldHockey. As an alternative for Internet
and e-mail, it is permitted to use an alternative typeface.
In order of preference, the following can be used: Arial,
Geneva or Helvetica.

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
012345678917+ -=*@"%$#@!<>

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
012345678917+ -=*&"\%$H@!<>

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
012345678917+ -=*&"%$#@!<>

abcdefghijkilmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789!?+_-=*&"%$#@!<>

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
012345678917+ _-=*&A%$#@!<>

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789!?+ -=*&"%$#@!<>




Headings are set in Akzidenz
Grotesk Berthold Bold or...

...Akzidenz Grotesk
Berthold SemiBold

Subheadings are set in
Akzidenz Grotesk Berthold
SemiBold.

Subheadings have the
same type size and line
spacing as body text. Body
text is set in

Akzidenz Grotesk Regular.

Typography and basic layout

Heading one

Heading two

Subheading

Nonnumy eiusmod tempor incidunt ut labore et dolore magna
aliquam erat volupat. Ut enim ad minim veniam, quis nostrud
exercitation ullamcorper suscipit laboris nisi ut aliquip ex ea
ulla commodo consequat. Nonnumy eiusmod tempor incidunt
ut labore et dolore magna aliquam erat volupat. Ut enim ad
minim veniam, quis nostrud exercitation ullamcorper suscipit
laboris nisi ut aliquip ex ea ulla commodo consequat.

Nonnumy eiusmod tempor incidunt ut labore et dolore magna
aliquam erat volupat. Ut enim ad minim veniam, quis nostrud
exercitation ullamcorper suscipit laboris nisi ut aliquip ex ea
ulla commodo consequat.
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Logos of the Global
Partners should be
positioned at the bottom
of the page in alphabetical
order.

‘Global Partners’ must be
added above the logos.
The bottom of the BDO
logo should be aligned
with the shield of the
Rabobank logo.

The baseline of the BDO
logo should be aligned
with the baseline of the
Samsung logo.

In case new Global
Partners need to be
added, the logos should
be optically placed on a
straight line and should be
the same size optically as
well.

For signage the logo will
be centered slightly above
the middle. The Global
Partners have to be placed
in a centred position at the
bottom.

Global Partners

Global Partners

——— Global Partners ————
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The X-height of the
WorldHockey logo applies
as a basic unit.

The WorldHockey logo
begins at 1 basic unit from
the top.

In the case of one text line
this will be placed in basic
units 5-6-7.

In the case of two text lines
they will be placed in basic
units 5-6-7 plus 1/2 to the
top and 1/2 to the bottom.

Combined with visuals the
Global Partners logos must
always be placed on a
white background.

Global Partners
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Corporate visuals are to be used as much as possible to promote
the game of world hockey. Only images that represent either skill,
speed, excitement, emation or a combination of these elements can
be used! Visuals may be used:

1. In duotone green for corporate items of a ‘permanent’ nature such
as logo boards, backdrops, brochures, rules books, stationery, etc.

2. In full colour for press releases, event posters or illustrations
(inside brochures, etc.).

1 > Original image

2 > Transfer the image to
black and white.

3 > Transfer the image to
duotone green using
pms 347 and 349.

4 > Adjust brightness
and contrast if
necessary. The final
result shown here
can be used as a
reference.




Examples and publications

We have tried to give a thorough and complete description
of WorldHockey for anybody who has to work with the
brand. Despite that, we know that questions will inevitably
arise as you go along.

Therefore we have included a number of examples of
relevant publications that can help for future projects.

For perimeter boards
the logo needs to be mu
as large as posible.




> Examples and publications

Logo boards with the

Global Partners and m
without. mﬂ

WorldHockey
Umpire
Manager

B0 &

World Hockey
Crew

World Hockey

Umpire
Manager




Press conference
Board for press
conferences.

Player interview boards

Examples and publications

Global Partners

Mi@

Title of Tournament

Tournament Tournament Tournament Tournament Tournament
Sponsors Sponsors Sponsors Sponsors Sponsors
Tournament Tournament Tournament Tournament Tournament
Sponsors Sponsors Sponsors Sponsors Sponsors
Tournament Tournament Tournament Tournament Tournament
Sponsors Sponsors Sponsors Sponsors Sponsors

|BDO

|BDO

WoridHockey




A blue and green
banner is being
developed, as well
as a variety of flags.

Examples and publications




Examples and publicat

PowerPoint presentation.

Title of presentation

November 7 - 2003

Large (bullet) text !l

This is just dummy text.
+ Itis here to show you what this model looks like.
« You will find all kinds of options

« displayed in this sample.

Date: Novamber 7 - 2003 Subjest: Tiva Pags: 1

30

Large (bullet) text [l

This is just dummy text.

It is here to show you what this model looks like.

You will find all kinds of options

displayed in this sample.

Date: Novembar 7 - 2002 Subject: Tina Page:1

Small (bullet) text !l

dummy text.
- to show you what this mod:

Date: Novamber 7-2003 Subject; Tita Page: 2

Text column with image !l

is just dummy text.
 to show you what
this madel looks like.
YYou will find all kinds of options

Date! November 7- 2003 Subject: Tive Pags: 3




PowerPoint presentation
with the FIH logo
incorporated.

> Examples and publications

Title of presentation

November 7 - 2003

Large (bullet) text !l

This is just dummy text.
It is here to show you what this model looks like.
You will find all kinds of options

displayed in this sample.

Date: Novamber 7 - 2003 Subjest: Tiva Pags: 1

31

Large (bullet) text [l

This is just dummy text.

« Itis here to show you what this model looks like.

« You will find all kinds of options

» displayed in this sample.

Date: Novembar 7 - 2002 Subject: Tina Page:1

Small (bullet) text !l

Date: Novamber 7-2003 Subject; Tita Page: 2

Text column with image !l

e 1o show you what
this modal laoks like
You will find all kinds of options

wam
2

Date! November 7- 2003 Subject: Tive Pags: 3




Website

Examples and publications
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